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Allotment of Project Topics

1.1.4. Space Commercialization and Legal Issues

Name of the
.No. Roll Project Titl
S.No Candidate oll No roject Title
Antrix Corporation and Space
1. Amardeep Singh MASTLO1_21 Commercialization : Legal Issues and
Challenges
3 Swapnil Choudhary | MASTL02_21 Asteroid mining ?md space e.nVironment: A
Critical Analysis
3 Mirikar Mugdha MASTLO3 21 Commerc‘lal Space Ecosyste@ and trends
Anant in Japan: An Analysis
lisation of -
4 Sreelal. B. MASTLO4 21 Commer_cm 1sat10n. c.) remote sejnsmg
services: A Critical Analysis
Commercialisation of space activities
5. Sidhant Agarwal MASTLO5_21 within the terms of the Corpus luris
Spatialis: An Analysis
lisation of -
6. Gauray Sharma MASTLO6_21 Commercia ‘1sat10n 0 spac§ and its
evolution: An Analysis
Enhanci ivat rticipation in India’
7. | Shubhajeet Tarafdar | MASTLO7_21 | — nciig PVALe participation i Hdia s
commercial space sector: An Analysis
8. | Prashant Andrew Leo | MASTLO8 21 Imphca.tlons of allowing private secto‘r into
Indian Space Industry: An Analysis
Increasing involvement of private sector
9. Suvir Sidhu MASTL09 21 entities in the outer space activities: An
Analysis
10, Chundru Madu MASTL10_21 Indian Industr'y' and Space Start-Ups :
Swapnika Opportunities and Challenges
) International Law on Commercialisation of
11. Karampuri Kavya MASTL11_21 )
space: An Analysis
Expanding Global Satellite
12. Aastha Gandhi MASTL12_21 Communications and Global Navigation

Satellite Services: Legal Issues and




Challenges
Hi K
13. irendra Kumar MASTL13_21 New Space in Asia : An Analysis
Sharma
n Kalz‘lm Suman MASTL14 21 Policies governing Space Start-ups in India
Govindnarayan : Legal Issues and Challenges
15.|  Shahabaz Khan | MASTLI5 2 | T uplic policies to support commercial
space activities in China: A Critical Study
6. Deshpagde Mrunalini MASTL16_21 Publlc—PrlYate.Partnershlp in Space.
Vinayak Commercialization : A Legal Analysis
7 Jinia Kundu MASTL17 21 Satellite communications in the new space
era: A survey and future challenges
18, Kaustubh Anil MASTLIS 21 Space 2.0 India : Leapfrogging Indian
Shakkarwar Space Commerce
) Space Commercialisation and Geospatial
19. Amit Roy MASTL19_21
Data : Legal Issues and Challenges
20. John Vivian Prashant MASTL20 21 Space exploratlf)n: An A}hance between
A public and private
S X and the International S
21.| Dharitry Phookan | MASTL21 21 paces and the MIETational Space
Norms: An Analysis
. Ganpatye‘ Sourabh MASTL22 21 The Commerc1a11‘zat10n of Space: Selling
Shrirao the Final Frontier
The M I R CA
23.| Bhargav Addagulla | MASTL23 21 ¢ Monserrat Introductory Report: An
Analysis
24, Sonali Nanda MASTL24 21 The road to Prlvatlsatlon of .space
exploration: An Analysis
’5. K Sai Gowthimi MASTL25 21 The Space treat'1e's }n view of commer01al
space activities: An Analysis
Traditional Space and NewSpace Industry
26. Rahul Gupta MASTL26 21 in India : Current Outlook and
Perspectives for the Future

Note: Kindly note that the candidate is free to change topic of his/her choices (The changed topic
cannot be from the existing list) subject to the approval of the faculty in charge i.e. Prof. (Dr.) V.
Balakista Reddy. The changed topics need to be intimated only at cadlassignments @nalsar.ac.in

on or before 22/11/2021.



